Cultural
Exchange
Kitchen
“Communal garden,
communal food,
communal climate change action”
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Vancouver a more vibrant, sustainable and healthy city.
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What is it?
Cultural Exchange Kitchen is a seasonal or short-term event that focuses on raising awareness about cultural diversity,
community gardens, and climate change to newcomers. It’s a food event where people can taste different food and
learn a gardening skill or buy fresh produce simultaneously. It will be a part of any local community gardens, helping
to attract newcomers in community garden, encourage them to connect with nature and exchange culture.

Why is it needed?
Newcomers (especially young immigrants, international students,
foreign workers) may face barriers knowing about community garden,
or projects that their local community is running.
Since North Shore has more and more new people arriving from
more than 25 countries with many languages, culture and preparation
for economic integration, this raises a significant challenge in terms of
access, inclusion, community involvement, and awareness.

How it works
The project has three main objectives: raising awareness about climate
change, sharing gardening skills and knowledge, and attract newcomers
to their community projects.
Stage 1: Come to an agreement on a particular theme, then how many
food stalls, volunteers, and food that the organization can arrange. The
City will help the organization by connecting ot North Shore Multicultural
Society or Immigrant Services Society of BC (ISSofBC) to call for
participation. The participants need to come up with their traditional dishes
that has required ingredient of the event. Look for different food coming
from different culture.
Stage 2: Have local gardeners and volunteers ready for the day shar
knowledge about gardening skills. Finalize the number of participants
and dishes that can be presented.
Stage 3: Promote for this event on social media.

Benefits
Promote for garden sales. People come to taste fresh
produce and different taste from different culture.
Attract new followers and social media engagement for
the organization.
Spread awareness about climate change and benefits
of community gardens, creating a new trend if successful.
Encourage newcomers to be aware of and support
local farmers.

Relations to City Goals
Enhance the engagement of the public.
Help integrate climate adaptation throughout City
operations.
Encourage community to protect and restore the natural
environment.

Key Findings
It is vital for the City to advocate, empower and educate citizens
about inclusivity as several studies found that those who have
more interest in promoting inclusion tend to learn more about
their neighbors, community projects, environmental issues and
experience a higher quality of life.

